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HDPE  
bottles

Plastic Cups
PS/PP/PET/Paper

PET Bottle

PACKAGING AT DANONE

Beverage 
cartons

Glass 
bottles / jars OtherReusable 

jugs Total 
(Primary)

Bottles/ Jugs
60%

Cups
19%

Other rigid 
(caps, 

specialties)
10%

Other (Pouches, sleeves, 
labels, films…)

11%

50%

15%

8%

14%

5%
4% 4%

PET

HDPE

PP

PS

LDPE/LLDPE
PC Other

68136325 90
Packaging 
Weight (kT) 34 80 132 865kT

716kT 716kT

PLASTIC APPLICATIONS PLASTIC TYPES



WE WANT TO OFFER NUTRICIOUS, HIGH QUALITY FOOD AND DRINKS 
IN PACKAGING THAT IS 100% CIRCULAR

- Only 50% of Danone’s packaging is recycled
- Almost 50% of Danone’s packaging comes from fossil

DANONE ~ 1% of WW PLASTIC PACKAGING

Design & Produce

Open 
loop

12%

Cl
os

e 
lo

op ~70 kT

43% 43%

12%

50%38%

7%6%

1,7 Mio Tons

- 760 kT plastic
- 690 kT paper-based
- 200 kT glass & metal
- 6 kT Others

Re-Use

recycling

Energy recovery

Landfill & 
LeakageFossil

Renewable
Metal & Glass

Recycled

OUR PACKAGING POLICY 
BRING CIRCULARITY TO LIFE



2025 2030-20402020

Long term view on materials strategy for single used 

Fossil plastic

Virgin Glass/ metal

Beverage cartons

Maximize rPET in bottles
Extend rPET in cups
Develop rPolyolefins (rPE,PP)

Grow Bio-materials including 
paper cups We are committed to be 

carbon neutral by 2050

Continue to grow paper to the 
max & Bio-materials in specific 
areas/items

We need BioPET, BioPE/PP & 
CarbonSmart as drop-in 
solutions.

Decide mix depending on  
availability, cost, quality, 
consumer benefits

rPET
Recycled glass/metal

2025 commitment
Ø 50% recycled content for plastics

2030+: 
Ø fossil free? 

Biobased

Recycled

Fossil

Today

Recycled

Bio-basedDevelop CarbonSmart



CIRCULARITY & CONSUMERS 
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WELL UNDERSTOOD

-Importance of  collection 

-Lightweighting

-Reusable packaging 

-Elimination of low value pack

MISS UNDERSTOOD

-Recyclable vs recycled

-Biobased vs biodegradable

-Sorting at home; right bins?

-Good & bad plastics



CONSUMERS & PLASTICS 
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PAPER BASED IS ONE OF THE PREFERED PACKAGING FOR CONSUMERS
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KEEP PUSHING IN 
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1° / EDUCATING CONSUMERS 

2° / RENOVATING OUR PACKAGING PORTFOLIO

3° / INVESTING IN NEW TECHNOLOGIES 



KEEP PUSHING IN 
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1° / EDUCATING CONSUMERS 

Engaging the consumers to use the right bins

Educating the consumers on recycled materials



KEEP PUSHING IN 
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2° / RENOVATING OUR PACKAGING PORTFOLIO

Innovate in reusable
packaging solutions 

Moving towards 100% 
recyclable by design pack 
solutions 

Redesign packaging to 
reduce carbon footprint



KEEP PUSHING IN 
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3° / INVESTING IN NEW TECHNOLOGIES 

Maximize the use of recycled materials
-> selecting the right materials
-> improving the existing recycling technologies
->innovating in disruptive technologies:

-> enhanced recycling
-> CO2 recycling Carbon Smart

Investing in Bio Based Materials
-> PET 
-> PE & PP
-> Paper based



Conclusion
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We confirm our commitment to « One Planet One Health » , health of people and the health of the planet 
are interconnected.

Our goal for 2025 is for every piece of packaging—from bottle caps to yogurt cups—to be reusable, 
recyclable, or compostable.

Transitioning to a circular economy means seeking to no longer use packaging from finite resources.

Open Innovation models will be the way to accelerate new material and technology developments more 
than ever, together with start-ups, universities, innovative companies or suppliers. 


