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DANONE, A NORLD LEADING FOOD COMPANY
NITH A CLEAR MISSION

Danone embraces the food revolution through a heaith-focused portfolio in food & beverages

Owj vision = DANONe  Ow mission

ONE PLANET. ONE HEALTH

Danone, Bringing health through food
One Planet. to as many people as possible
One Health.
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RS,

#2 #1

WORLDWIDE® EUROPEM

in Early Life Nutrifion in Advanced Medical Nutrition

(1] Only in the subcategories and countries where Danone operates.
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over 55 countries products are available Europe
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Healfh, Social and Envijenmental Pejfsimance

I ELLEN MACARTHUR I
I FOUNDATION I
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of volumes sold are reductionin CO? emissions of our global business I of our packagingisrecyclable, I of women among our managers,
in healthy categories!! intensity on our full scope 12 is covered by the i reusable or compostable directors and executives
B Corp™ certification I :
Q | , Certified | [
- o I |
Corporation I I
(1) In operational terms, “Healthy product categories’ for Danone refers to water, yogurts, milks and other daily dairy products, daily plant-based products (not clucg NI g carly life nutrition products (except biscuits and
beverages for children under 3 years old) and medical nutrition. The remaining categories are mainly low sugar beverages and induigent products. iy I
(2) Baseline 2015. The data Is based on a constant consolidation scope and a constant methodology. " p 4
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DANONE PACK POLICY BASED ON CIRCULARITY WIIF Kpis

Use positive materials
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Design for circularity
Reusable, recyclable or compostable

Intercept & recover packagmg
‘ that ends up in Nature KP6

Landfills, rivers and/or oceans

System Improvement
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Danone is 1% of WW plastic packaging

m Plastic
m Paper

m Glass

m Metal

m Others
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m PET

m HDPE
mPS

m PP Cup
m Flexibles
m PC

m PVC
mPLA
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Recycled recycling

PACKAGING FOR: Protection, Convenience & Consumer Connection
Renewable Full Danone

Plastic nearly half of ‘\‘

total packaging ‘
Pack pOthO“O Energy recovery \.‘
Landfill & \
Leakage PET >50% of total

Metal & Glass

plastic




CONSUMERS PERCEPTION

Of consumers are
willing to pay more
for a product that is

Plastic is not a designed to be reused
or recycled

problem. The
management of
plasticis a
problem.

: Of consumers are
People are "f”akmg willing to pay more fora
up to this. product that is made

from recycled materials
(+6% from 2015)
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DANONE PACKAGING POLICY ISSUED on OCT 2018

DELIVER OUR MISSION WITH

PACKAGING HECEID
100% CIRCULAR PACKAGING ® ocsionenror | € RECYCLED
IN PRACTICE
* Using 100% reusable, o .
recyclable or compostable S LRI
. . X , packaging efficient and inclusive systems
> EI Imi nate the paCkag|ng we don’t need ‘ for collection and recycling
* Streamlining our use of .
> . . materials and developing »  Engagingconsumers
Innovate, so all the packaging we do need is new delivery models
designed to be safely reused, recycled, or composted VT
NATURAL RESOURCES
» Ensure the packaging we produce stays in the | S T i

economy and never becomes waste or pollution »  Boostingrenewable materials
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DANONE PACKAGING POLICY translated into actions

» Simplify our Materials Portfolio to become 100% Recyclable ( target

2025)

» Develop our use of Recycled Materials ( target for Danone waters:
rPET 100% in Europe in 2025, 50% ww) Gl

> Develop Reusable Packaging solutions
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DANONE PACKAGING POLICY translated into actions

» Simplify our Materials Portfolio to become 100% Recyclable ( target

2025)
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-Simplify our portfolio to be 100% Recyclable-

KP6

LIMITED RECYCLING AT THE EDGE EXISTING AND AT SCALE
STREAMS OF RECYCLING RECYCLING STREAMS
PET CuPs PP CUPS  PAPER CUPS
GLASS
PLA CUPS  PS CUPS v v |
b g (Bel 1
HES &7[ f
' ' SACHETS M e =
MULTIMATERAL . . ' ' e
I &
SACHETS ' LDPE FILMS PAPER Rﬁ&%‘% Em
B8)  peverace PET

LDPE FILMS - CARTONS BOTTLES :
(B20)
i STEEL & ALU

ACHIEVE RECYCLING MAXIMIZING RECYCLING RATE BY:
RATE BY:
- Redesign Packaging &/or - Optimize Packaging Design
Material - Improve effectiveness & efficiency of collection / sorting / recycling
- Invest in New infrastructures
Technologies
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DANONE PACKAGING POLICY translated into actions

>

» Develop our use of Recycled Materials ( target Danone Waters ;
rPET 100% in Europe in 2025, 50% ww) G
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PUSH RECYCLED PLASTICS
TOWARDS 100%

e
100.
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LEVERAGING DISRUPTIVE TECHNOLOGIES KP4

ORIGIV Chemical
Purification Esterification

Blending
up to 100
Sorting, grinding
& washing
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Addition of Sorting, grinding
water and enzymes & washing
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o Mechanical recycling e Solubilisation 0 Chemical recycling 0 Enzymatic recycling G Pyrolysis/Gasificatio
n
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DANONE PACKAGING POLICY translated into actions

>

» Develop Reusable Packaging solutions
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WHICH MATERIALS SOLUTIONS FOR REUSABLE PACK?

"Use refillable water bottle” eval 2018-2020
56.5%

+17,1 pt
+14,4 p!
35, 6%
78,7%
18, 7% I+|l:l pt 2L """*I
K
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#BEATPLASTICPOLLUTION

IF YOU CAN'T REUSE IT,

r) ! REFUSEIT -

u

» How to keep safety & quality in a resuable model ?
» Which innovative materials could fullfill our requirements ?

= 2018 w2020
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As a conclusion...

> DANONE mission « One Planet-One Health » as the cornerstone of

the overall Danone ambition on Materials ( Packaging Policy)

» Simplification+ Innovations + Consumers engagement as the 3

pillars to transform our materials portfolio

» Collaborations ( Alliances, Partnerships, Consortiums,...) to

accelerate this transformation.
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